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The Geography of Tourism and Recreation Jul 18 2019 This text, now in its fully-updated third
edition, continues to offer a comprehensive synthesis of the key issues associated with tourism, leisure
and recreation.
Contemporary Tourism Reviews Volume 1 Dec 03 2020 * State of the art reviews of sub fields of
tourism - must-have information by experts in their field; * Every review is a multi-dimensional ’onestop shop’ of information, equipping the reader with all they need to learn about each topic, saving
valuable research time;
The Routledge Handbook of Volunteering in Events, Sport and Tourism May 28 2020 This timely
handbook examines the most contemporary, controversial and cutting-edge issues related to the

involvement of volunteers in the fields of events, sport and tourism. Split into thematic sections, the
primary areas covered include: key disciplinary approaches to understanding volunteerism,
international contexts, managing volunteers, the impacts and legacies of volunteering and future trends
in these sectors including online and digital volunteering. Commonalities and differences of
volunteering in these sectors are drawn out throughout the volume. A diverse range of case studies are
examined including the 2007 UEFA Under 21 Championship hosted by Poland, the development of
the Appalachian National Scenic Trail, the Vancouver, London and Pyeong Chang Olympic Games,
Belgium’s National Day in 2019, the Puffing Billy railway in Australia, as well as many other
examples looking at destination services organizations, museums, grassroots associations, corporate
events, community events and visitor attractions. Drawing on the academic and practical expertise of
over 50 authors from across the globe, the handbook provides an invaluable resource for all those with
an interest in volunteering in these sectors, encouraging dialogue across disciplinary boundaries and
areas of study in order to advance volunteering research and practice in the fields of events, sport and
tourism.
The Goldwater-Nichols Act and the Joint Duty Promotion Requirement Sep 19 2019 Under the
Goldwater-Nichols Act of 1986, several changes were instituted by Congress in an effort to reform the
U.S. military. Title IV, Joint Officer Management, of the Act was aimed at reforming the officer
development of the services in an effort to eliminate the parochial service dispositions that had
previously plagued U.S. military efforts. Title IV instituted policies to provide officers with joint
education and joint experience in an effort to develop officers with a multi-service or joint perspective.
In an effort to provide senior officers with joint experience, all officers promoted to the rank of
brigadier general or rear admiral (07) must have completed a joint duty assignment prior to promotion.
This dissertation looks specifically at the joint duty promotion requirement instituted under Title IV in
an effort to analyze the U.S. military's ability to implement a congressional mandate. The
implementation of the joint duty assignment as a promotion requirement has been a source of concern
for both the services and congressional policymakers.
Event Management Jul 30 2020 Part of the Contemporary Review Series. Contemporary Tourism
Reviews will provide you with critical, state-of-the-art surveys of all of the major areas of tourism
study to people who are coming to a topic for the first time. Written by leading thinkers and academics
in the field they provide flexible, current and topical information as an instant download.
Resources, Efficiency and Globalization Jan 04 2021 International business for the modern firm has
to compromise the need to use limited resources and achieve efficiency in the global marketplace. This
book examines these issues from the viewpoint of the internationalized SME, the big multinational and
the local subsidiary drawing on research conducted in different countries.
Critical Event Studies Jun 28 2020 Within events management, events are commonly categorised
within two axes, size and content. Along the size axis events range between the small scale and local,
through major events, which garner greater media interest, to internationally significant hallmark and
mega events such as the Edinburgh Festival and the Tour de France. Content is frequently divided into
three forms – culture, sport or business. However, such frameworks overlook and depoliticise a
significant variety of events, those more accurately construed as protest. This book brings together new
research and theories from around the world and across sociology, leisure studies, politics and cultural
studies to develop a new critical pedagogy and critical theory of events. It is the first research
monograph that deals explicitly with the concept of critical event studies (CES), the idea that it is
impossible to explore and understand events without understanding the wider social, cultural and
political contexts. It addresses questions such as can the occupation and reclamation of specific spaces
by activists be understood as events within its framework? And is the activity of activists in these
spaces a leisure activity? If those, and other similar activities, can be read as events and leisure, what
does admitting them into the scope of events management and leisure studies mean for our
understanding of them and how the study of events management is to be conceptualised? This title will
be of interest to undergraduate and postgraduate students on events management and related courses

and scholars interested in understanding the ways in which events are constructed by the social, the
cultural and the political.
Handbook of Public Affairs Aug 23 2022 Drawing on the expertise of leading figures in the field, this
handbook provides an overview of public affairs and government relations for students, CEOs,
association executives, politicians, lobbyists and business managers.
The Routledge Handbook of Business Events Jun 21 2022 A timely and up-to-date "go-to" reference
work for business events, The Routledge Handbook of Business Events explores and critically
evaluates the key debates and controversies inherent to this rapidly expanding subject of study and
industry. The volume brings together leading specialists from a range of disciplinary backgrounds and
geographical regions, to provide state-of-the-art theoretical reflection and empirical research on
management aspects as well as economic, social and environmental impacts and external factors such
as transportation. The book incorporates the varied expertise of some 30 expert authors to provide a
definitive collection of statements in this field, accompanied by illustrative and engaging case studies
embodying real-life scenarios and examples on an international scale. This book is an excellent
resource for students, researchers and academics of Events, as well as those of related studies in
particular Tourism, Hospitality, Sport, Leisure, Marketing, Business and Development Studies.
The Geography of Tourism and Recreation Jun 16 2019 The Geography of Tourism and Recreation
presents the first comprehensive introduction to tourism, leisure and recreation and the relationships
between them. This accessible text includes a wealth of international case studies spanning Europe,
North America, Australasia and China. Each chapter highlights the methods used by geographers to
analyse recreation and tourism. It also introduces new perspectives from gender studies and
postmodernism and examines key issues including * the demand and supply of recreation and tourism
* the role of public policy, planning and management * the impact of tourism and recreation on urban,
rural, mountain and coastal environments * tourism and recreation in wilderness areas and other
peripheral regions. The use of student text features makes it ideal for course use.
The Future of Excellence in Public Relations and Communication Management May 20 2022 The
Future of Excellence in Public Relations and Communication Management brings together an
outstanding group of public relations scholars and practitioners to consider the indelible theory
building in public relations of James E. Grunig and Larissa A. Grunig, who with David M. Dozier,
produced the 1992 IABC Excellence Study, a benchmark body of work examining best practices in the
public relations field. In this assembled collection, editor Elizabeth L. Toth and the contributors show
how and in what ways the theories of the Excellence Study have developed and changed. They present
research that advances excellence theories, adds new dimensions and directions to the excellence
theories, and shows how the excellence study has moved on to a global stage. Toth and her colleagues
challenge future researchers to continue the theory-building that will lead to understand how strategic
public relations management contributes to organizations and society. Public relations and
communication management scholars, in addition to practitioners and graduate students studying these
areas, will benefit immensely from the work included here.
Sport Tourism Development Mar 06 2021 This book critically explores sport-related tourism
drawing on the fields of sport management, the sociology of sport, consumer behaviour, sports
marketing, economic, urban and sports geography, and tourism studies. It presents multidisciplinary
perspectives of sport tourism, as structured by the geographical concepts of space, place and
environment. The volume offers a comprehensive update of the discussions presented in the two
previous editions, recognising the significant growth in sub-elite participation sports and addresses
spectator-based sport events, participation-based sport events, active sport, and sport heritage
activities. It aims to advance theoretical thinking on the subject of sport tourism development and
critical thinking on the interplay of local and global forces in sport and tourism development. It
continues to be an important text for students and researchers in tourism studies, human geography,
sports geography, sociology of sport, sports management, sports marketing and history of sport.
Strategic Event Leveraging Aug 11 2021 This book comprehensively describes, explains, critiques and

refines our current perspectives of event leveraging and, in so doing, provides an analytic account of
the subject area as a whole, as it concerns the strategic pursuit of attaining and magnifying benefits that
derive from events. Encompassing all events including sport, cultural and business, it also covers all
kinds of benefits that can be leveraged and lead to sustainability through triple-bottom-line assessment.
The book takes an interdisciplinary approach to cross boundaries and creates linkages among the
parent disciplines (sport management; events, hospitality and tourism; leisure studies, parks and
recreation) and general disciplines (management, marketing, sociology, anthropology, urban and
regional planning). Building a truly global and transdisciplinary framework, the author provides
direction and possibilities that can lead to new forms of leveraging, making this an excellent resource
for researchers, practitioners and students interested in event management and policy, sport
management, recreation and leisure, and hospitality, tourism and festival management.
Key Concepts in Event Management Feb 05 2021 Electronic Inspection Copy available for
instructors here In recent years we have seen an enormous growth of festivals and event activity and
the literature within the field is consequently huge. In order to make sense of this rapid and dynamic
development, students are dependent on a book that can lead them through the myriad of theoretical
frameworks offered. This book naturally situates itself in the middle of this need, offering a
comprehensive and illuminating account of the festival and event field. Written with academic rigour
yet accessible at the same time, Quinn proves herself to be an outstanding communicator and
stimulator of knowledge. International in content and timely in its up to date coverage of key topics,
this will be an invaluable reference source for students from Event Management, Tourism and Leisure
studies. It will also be of great use for students from Business Studies, Marketing, Cultural Studies and
Geography.
Corporate Political Agency Jun 09 2021 How do business firms decide on their strategies for political
advocacy? What agents do they use to influence the business and governmental environments? Should
a corporation use an outside agent such as a trade association or rely on an in-house public affairs
manager? This book represents the first-ever comprehensive overview of the burgeoning phenomenon
of corporate political agency. Beginning with the basic theoretical concerns of understanding the
competitive nature of the democratic system, this collection moves on to the practical considerations of
whether the various chosen forms of public affairs activity actually work as intended.
Communication Yearbook 26 Feb 23 2020 Communication Yearbook 26 is devoted to publishing
state-of-the-art literature reviews in which authors critique and synthesize a body of communication
research. This volume continues the tradition of publishing critical, integrative reviews of specific
lines of research. Chapters focus on comprehending speaker meaning; understanding family
communication patterns and family functioning; affection in interpersonal relationships; audience
activity and passivity; the political influence of business organizations in public policy. In addition,
chapters discuss emotional intelligence in organizational communication; professionalism and social
responsibility in the field of public relations; climate of opinion; ideology and the study of identity in
interethnic communication; technology and the physician-patient relationship; and communication
across the life span. Representing media, interpersonal, intercultural, and other areas of
communication, this is an important reference on current research for scholars and students in the
social sciences.
The SAGE Handbook of International Corporate and Public Affairs Jul 22 2022 This new edition of
The SAGE Handbook of International Corporate and Public Affairs builds on the success of the first
edition (2005) by comprehensively updating and enhancing the material and structure, setting a new
standard for the practitioner and student of the global public affairs discipline. The new edition
includes increased international coverage of the field, and a strong focus on emerging trends, as well as
providing a comprehensive overview of the foundations and key aspects of the discipline. The
Handbook is organised into six thematic sections, including a generously-sized section devoted to case
studies of public affairs in action: Foundations of PA PA and its relationship to other Key Disciplines
Emerging Trends in PA The Regional Development and Application of PA Case Studies of PA in

Action Tactical Approaches to Executing PA. Containing contributions from leading experts in the
field today, this Handbook is designed to serve the needs of scholars, researchers, students and
professionals alike.
The South African Law Reports Dec 23 2019
Managing Sustainable Tourism Resources Nov 14 2021 Different tourism sites and destinations
require different management approaches to maintain resources for both tourists and native
populations. Through evaluating ongoing patterns in the industry, businesses are able to maintain an
equilibrium between the local community and tourist populations. Managing Sustainable Tourism
Resources is a scholarly publication that takes an in-depth look at the different aspects of tourism as
well as its impacts on cultural awareness, ecological harmony, and diversity. Additionally, it analyzes
the operational functions within varying types of tourism and business strategies including women
entrepreneurship, tourism in national parks and sanctuaries, and sustainable management. This book is
a vital resource for entrepreneurs, policy makers, managers, economists, business professionals,
academicians, and researchers seeking coverage on the management and sustainable tourism.
Event Studies Oct 25 2022 Many books exist on various aspects of event management, reflecting
growing academic and professional interest, but there has not been a book written on Event Studies
until now. As the event management field expands, there is a growth in demand for advanced texts,
particularly with a multidisciplinary research and theoretical orientation. Event Studies is the first text
to embrace this new direction in the field of event management providing: * Students and practitioners
with an explanation of why planned events are important from a social/cultural, economic and
environmental perspective. * Readers with an understanding of how various disciplines and other
professional fields view planned events, and the contributions they make to understanding events. *
Research students with a detailed evaluation of research issues and challenges, and of methodologies
and theories applicable to event studies. The bibliography is extensive and numerous research
examples are provided. * Professionals with a tool to expand their knowledge well beyond the art and
science of producing events to include the philosophical and scientific foundations of event studies.
For the event management student, and for professionals, Event Studies provides the necessary body of
knowledge and theoretical /methodological underpinnings on the subject of planned events. * The only
comprehensive text on event studies, which includes theoretical and methodological discussion *
Provides a detailed overview of published research, an evaluation of research themes pertinent to
events, disciplinary perspectives, and identification of research questions * Provides a framework for
understanding and creating knowledge about special events
Functional and Territorial Interest Representation in the EU Sep 12 2021 Despite a substantial legacy
of literature on EU interest representation, there is no systematic analysis available on whether a
European model of interest representation in EU governance is detectable across functional, and
territorial, categories of actors. ‘Functional’ actors include associations for business interests, the
professions, and trade unions, as well as ‘NGOs’ and social movements; territorial based entities
include public actors (such as regional and local government), as well as actors primarily organised at
territorial level. What are the similarities and differences between territorial, and functional, based
entities, and are the similarities greater than the differences? Are the differences sufficient to justify the
use of different analytical tools? Are the differences within these categories more significant than those
across them? Is there a ‘professionalised European lobbying class’ across all actor types? Does
national embeddedness make a difference? Which factors explain the success of actors to participate in
European governance? This book was originally published as special issue of Journal of European
Integration.
Festival and Event Tourism Aug 19 2019 Festivals and events vary from small, neighbourhood
celebrations through to mega gatherings, and both can be attractive to tourists. They come with their
own unique challenges and opportunities however, which means destinations must carefully consider
their responsibility to local people, and host them in a sustainable manner. Covering important issues
such as the marketing, branding and promotion of events, this book also unravels the opportunities and

challenges associated with sustainable festivals and events. It uses an array of case studies and a global
author team to provide an important resource for tourism and event researchers and professionals.
The Public Relations Handbook Feb 17 2022 The Public Relations Handbook, Fifth Edition provides
an engaging overview and in-depth exploration of a dynamic and ever evolving industry. The diverse
chapters are united by a set of student friendly features throughout, including clear chapter aims,
analytical discussion questions, and key further reading. Featuring wide ranging contributions from
key figures in the PR profession, the new edition presents a new chapter on public relations and
activism, alongside discussion of key critical themes in public relations research and exploratory case
studies on public relations practices in relation to a variety of different institutions, including The Bank
of Scotland, Queen Margaret University, Diabetes UK, Continental Tyres, and Action for Children.
Split into four parts exploring key conceptual themes of the context of public relations, strategic public
relations, stakeholder public relations, and shaping the future, the book offers coverage of essential
areas including: public relations, politics and the media media relations in the social media age using
new technology effectively in public relations public relations and engagement in the not-for-profit
sector business-to-business public relations the public relations of globalisation.
The Routledge Handbook of Events Aug 31 2020 The Routledge Handbook of Events explores and
critically evaluates the debates and controversies associated with the rapidly expanding domain of
Event Studies. It brings together leading specialists from a range of disciplinary backgrounds, to
provide a state-of-the-art review on the evolution of the subject. The first edition was a landmark study
which examined how event research had evolved and developed from a range of different social
science subject areas and disciplines. The Handbook was the first critique of the extent to which the
subject had developed into a major area of social science inquiry. This second edition has been fully
updated to reflect crucial developments in the field and includes brand new sections on ever-important
aspects of Event Studies such as: anthropology, hospitality, seasonality, knowledge management,
accessibility, diversity and human rights, as well as new studies on ‘the eventful city’ and the benefits
of events in older life. The book is divided into four inter-related sections. Section 1 introduces and
evaluates the concept of events. Section 2 critically reviews the relationship between events and other
disciplines such as the contribution of economics, psychology and geography to the critical discourse
of Event Studies. Section 3 focuses on the business, operational and strategic management of events,
while the final section crucially focuses on critical events as a new paradigm within the burgeoning
literature on Events. It offers the reader a comprehensive and critical synthesis of this field, conveying
the latest thinking associated with events research, edited by two of the leading scholars in the field.
The text will provide an invaluable resource for all those with an interest in Events Studies,
encouraging dialogue that will span across disciplinary boundaries and other areas of study. It is an
essential guide for anyone interested in events research.
Events and Sustainability Jul 10 2021 This book examines the links between events and sustainability,
with a particular focus on how festivals and events contribute to making places more inclusive,
resilient and sustainable. Previous sustainability research in events often focused on reducing the
negative environmental impacts, with a corresponding lack of consideration of socio-economic
dimensions. More recently, research has begun to consider events in relation to a range of economic
and social issues, highlighting the growing importance of examining events through a critical lens.
This book adopts a critical and broader approach to event sustainability, arguing that scholars should
examine how events might contribute to sustainable development, rather than merely exploring how
individual events could be made more sustainable. Accordingly, the contributors to this edited book
address how events might change attitudes and behaviours by promoting sustainable lifestyles,
communities and technologies. Following a detailed introduction, the book features 16 chapters written
by scholars from across the world. The chapters in this book were originally published as a special
issue of the Journal of Sustainable Tourism.
Norges Bank 1816-2016 Apr 07 2021 Norges Bank has been an integrated part of Norwegian
economic development from the complicated birth of the new nation-state after the Napoleonic wars to

the present nouveau-richness of the Norwegian oil economy. This book traces its 200-year history,
focusing on its relations with political institutions that have shaped and reshaped the bank's role since
its establishment in 1816. In the first fragile years of the new nation, Norges Bank took centre stage in
the discussion on how to reconstruct a collapsed monetary system, and how trust and resources should
support the core financial function of the State apparatus. The financial and political role of the bank
came to the fore from the late 1800s and peaked during the turbulent interwar years of the 1920s, after
which the bank became the foremost defender of the monetary order and the gold standard, in bitter
conflict with the emerging Labour Party. The blow that the Second World War delivered to central
bank independence left the bank firmly subordinated to the Ministry of Finance. Not until 1986 was
larger autonomy in monetary policy granted, and since then the bank's weight and responsibilities have
continued to expand with its position as manager of the Norwegian oil fund. The bank's role has been
largely defined by perceptions of what kind of financial services Norway needed, how economic
policy was coordinated, and how discretionary power was distributed between the elected bodies, the
executive branch, and underlying institutions with a defined mandate. The central aim of this book is
to trace and explain these changes over the past two centuries.
Economic Challenges in Higher Education Mar 18 2022 The last two decades have been a turbulent
period for American higher education, with profound demographic shifts, gyrating salaries, and
marked changes in the economy. While enrollments rose about 50% in that period, sharp increases in
tuition and fees at colleges and universities provoke accusations of inefficiency, even outright
institutional greed and irresponsibility. As the 1990s progress, surpluses in the academic labor supply
may give way to shortages in many fields, but will there be enough new Ph.D.'s to go around?
Drawing on the authors' experience as economists and educators, this book offers an accessible
analysis of three crucial economic issues: the growth and composition of undergraduate enrollments,
the supply of faculty in the academic labor market, and the cost of operating colleges and universities.
The study provides valuable insights for administrators and scholars of education.
Markets in Higher Education Mar 26 2020 This volume presents the most comprehensive
international discussion yet on the role of markets in higher education. It considers both the political
and economic implications of the rising trend towards introducing market elements in higher
education. The book draws together leading international scholars in higher education to explore
different theoretical perspectives and present new empirical evidence on market mechanisms in higher
education in several Western countries.
The Palgrave Handbook of Corporate Sustainability in the Digital Era Nov 21 2019 This handbook
addresses the intersection between corporate sustainability and digital transformation. It analyzes the
challenges and transformations required to be able to have sustainable businesses with a future
orientation. Topics include current and potential social, demographic, technological, and managerial
trends; the implications of the digital revolution in society and business; as well as the challenges of
being sustainable, and profitable. Providing an understanding of the business reasons to incorporate a
future orientation into the business strategy, this handbook facilitates an understanding of the need for
profound changes in individual behavior, organizational culture, public policy, and business
environments to adapt to the accelerated changes and manage business with orientation to the future.
The Irish Law Times and Solicitors' Journal Apr 26 2020
Handbook of Research on Sport and Business Oct 01 2020 ÔSšderman and Dolles have assembled an
impressive array of researchers to address the nexus between sport and business. In their rich
collection of research on sport business theory and practice Sšderman and Dolles identify research
themes from governance to branding, from sport events to sport systems, and from social media to fan
identity, and they specifically reflect on the application of major theoretical concepts and key research
methods. The authorsÕ aim is to advance sport business research through critical reflection on topic
selection, research design, data analysis and interpretation. Their unique approach encourages
researchers, from novice to experienced, to embrace diverse theories and methods. The Handbook is
recommended reading for those interested in advancing sport business research.Õ Ð Graham Cuskelly,

Griffith University, Australia ÔThis insight-laden volume encompasses today's and tomorrow's
research across the multifaceted landscape of the business side of sport -- from branding and
sponsorship to media and technology, from club management to governance. It effectively
encompasses both theory and practice. Scholars, students, and practitioners will find this cogent
collection of international consumer and business research knowledge and perspectives both
informative and useful.Õ Ð Stephen A. Greyser, Harvard Business School, US ÔThis Handbook
directly responds to the rapid professional, commercial and international development of sport. With
its thoughtful structure, comprehensive coverage of topics and renowned contributors it offers a
thorough analysis on the management challenges in the field. It also offers very valuable insights and
guidance how the business of sport can be researched by students, academics and practitioners around
the world. The book is simply a must-read for anyone interested in the management aspects of sports.Õ
Ð Yoshiaki Takahashi, Chuo University, Tokyo, Japan This Handbook draws together top
international researchers and discusses the state of the art and the future direction of research at the
nexus between sport and business. It is heavily built upon choosing, applying and evaluating
appropriate quantitative as well as qualitative research methods for practical advice in sport and
business research. Topics covered for analysis include sports governance, regulation and performance;
media and technology; club management and team structure; place, time and spectators of sporting
events; and sport branding and sponsoring. The Handbook covers research examples from elite sport to
the amateur level, and from different sports, from cycling to cricket, from ice hockey to motorsports,
and from football to skiing. It will be read and used by academics and PhD students as well as sports
practitioners looking for useful ways of expanding knowledge, conducting research or searching for
insights into the challenges of managing sport.
Stan Getz May 08 2021 Some may only know the jazz legend Stan Getz, tenor saxophonist, for his
bossa nova hits "Desafinado" and "The Girl from Ipanema." However, Getz, born in 1927, began to
play professionally at age 15, and his rich musical career lasted until shortly before his death on June
6, 1991. He played in a wide variety of musical settings such as big band, orchestral, quartet, and duo.
The incredible beauty of his sound sparked the late jazz great John Coltrane to say, "We would all play
like Stan Getz, if we could." When Getz died, jazz trumpeter Dizzy Gillespie said, "He was sheer
genius. And there's one thing about this man, he was the most melodic player on the jazz scene." This
bibliography, the first of its kind, contains a total of 2,576 bibliographic citations with 2,292 of them
annotated. It includes references to periodical literature, articles from news wire services, books,
dissertations, films, videos, television programs, radio broadcasts, and Web sites. The citations are
primarily from English-language sources. Materials in English and French as well as a handful of
items from other languages are annotated. This work includes a preface that contains the scope of the
work, a user's guide, and a list of more than 340 periodicals cited. The main body of the work is
divided into the following sections: album reviews, performance reviews, discographies and
discographical information, transcriptions, biographical and critical works, filmography, and appendix.
Album reviews are provided for 240 albums, along with the discographical details for each of these
albums. The appendix contains unannotated citations to materials in Danish, Dutch, German, Italian,
Norwegian, Spanish and Swedish.
Department of State News Letter Jan 24 2020
Events and Sustainability Apr 19 2022 Increasing concerns over climate and environmental change,
the global economic and financial crisis and impacts on host communities, audiences, participants and
destinations has reinforced the need for more sustainable approaches to events. Sustainability now
features as part of the bid process for many mega-events, such as the Olympic Games, as well as
significant regional and local events, where the event organisers are required by funding bodies and
governments to generate broader outcomes for the locality. This book is the first to offer students a
comprehensive introduction to the full range of issues and topics relevant to event sustainability
including impacts, operating and policy environments, stimulating urban regeneration and creating
lasting legacies, as well as practical knowledge on how to achieve a sustainable event. Taking a

holistic approach drawing on multidisciplinary theory it offers insight into the economic, socio-cultural
and environmental impacts and how these can be adapted or mitigated. Theory and practice are linked
through integrated case studies based on a wide range of event types from mega events to community
festivals to show impacts, best practice and how better sustainable practice can be achieved in the
future. Learning objectives, discussion questions and further reading suggestions are included to aid
understanding and further knowledge; additional resources for lecturers and students including power
point slides, video and web links are available online. Events and Sustainability is essential reading for
all events management students and future managers.
The Economics of Information in the Networked Environment Oct 13 2021 In this book, first published
in 1998, world-renowned experts on the subject of contemporary librarianship analyse the problems
associated with coping with an ever-expanding knowledge base, given their current economic
constraints and budgets. It examines challenging marketplace solutions to problems in the economics
of information; economic modelling of investments in information resources at academic institutions;
the economics of resource sharing, consortia, and document delivery; and measuring the costs and
benefits of distance learning.
The Routledge Handbook of Tourism and Hospitality Education Oct 21 2019 Tourism is much more
than an economic sector, it is also a social, cultural, political, and environmental force that drives
societal change. Understanding, responding to, and managing this change will inevitably require
knowledge workers who are able to address a range of problems associated with tourism, travel,
hospitality, and the increasingly complex operating environment within which they exist. The purpose
of this Handbook is to provide an insightful and authoritative account of the various issues that are
shaping the higher educational world of tourism, hospitality and events education and to highlight the
creative, inventive and innovative ways that educators are responding to these issues. It takes as its
central focus a dynamic curriculum space shaped by internal and external factors from global to local
scales, a variety of values and perspectives contributed by a range of stakeholders, and shifting
philosophies about education policy, pedagogy and teaching practice. A benchmark for future
curriculum design and development, it critically reviews the development of conceptual and theoretical
approaches to tourism and hospitality education. The Handbook is composed of contributions from
specialists in the field, is interdisciplinary in coverage and international in scope through its authorship
and content. Providing a systematic guide to the current state of knowledge on tourism and hospitality
education and its future direction this is essential reading for students, researchers and academics in
Tourism, Hospitality, Events, Recreation and Leisure Studies.
Public Relations Jan 16 2022 Electronic Inspection Copy available for instructors here Taking a
managerial perspective, this book explores public relations and its role in the wider organizational
world. Contributors explore a variety of contexts in which the relevance of understanding these two
interlinking domains is so paramount, such as corporate branding and reputation, government relations
and community communications, as well as drawing on experise of legal considerations and ethical
awareness. The effective management of public relations is crucial within any organization, but a
wider managerial awareness and support of its role is equally critical. Public Relations: A Managerial
Perspective offers an original and vital discussion of these challenges for second and third year
undergraduate and postgraduate students of public relations, corporate communications and public
affairs.
Events - Future, Trends, Perspectives Dec 15 2021 Events – future, trends, perspectives provides
insights into many of the recent developments within the diverse event industry. International scholars
and experts with backgrounds in multiple related fields have taken up exciting research topics and
offer perspectives, thoughts and views on a number of current and future issues and challenges. The
topics are as diverse as the industry itself and include discussions on gender and diversity, disruptive
technologies, sustainability, psychological effects, the co-creation of experiences, the future of event
education and many more. Vivid case studies and best practice examples are used to illustrate current
and future developments and to spark discussion and debate amongst scholars, practitioners and

students alike. The Corona crisis (Covid-19) is having a massive impact on the events industry. Due to
the editorial deadline of this book in February 2020, this topic could not be considered in this edition.
We ask for your understanding. Content: Kim Werner and Ye Ding Acknowledgements PART A
Nicole Böhmer, Kim Werner and Imke Wargin Female Careers in the Event Industry – Myth, Reality
or Future Vision? Susanne Doppler, Burkhard Schmidt and Liza Funke Work Stress of Event
Managers Hans-Jürgen Gaida Marketing Meeting and Event Destinations in Disruptive Times: Future
Challenges and Chances Steffen Ronft Event Psychology – An Interdisciplinary Approach Chunlei
Wang and Xingdan Wang Theorising the “Event View” as a Kind of “World View” Helmut
Schwägermann China Outbound Events – A Challenge for European MICE Destinations Markus
Große Ophoff, Kai-Michael Griese and Kim Werner Event Organisations at the Interface between
Sustainability and Digitalisation Hui Huang and Hanzhi Zhang Festivals and “New Retail”: A Case
Study of the “Double 11” Shopping Festival in China Kim Werner, Christina Bosse and Kai-Michael
Griese Slow Events: Assessing the Potential for the Event Industry of the Future PART B Aliosha
Alexandrov and Kai-Michael Griese Value Co-creation and the Impact on Marketing and Event
Management Curricula Xing Lan and Yi Ding Cooperative Transnational Event Management
Education: A Case Study of International Event Management Shanghai (IEMS) Mattheus Louw and
Thomas Temme Enhancing Student Learning in Event Management: Student Perceptions of a
Business Simulation Game Ye Ding, Li Zhang and Chunlei Wang Innovation and Entrepreneurship
Education in Event Management: Case studies from Chinese Universities Gernot Gehrke Researching
the Future of Event Education Steffen Ronft Appendix: Further references concerning psychological
effects and phenomena
Event Studies Sep 24 2022 Event Studies is the only book devoted to developing knowledge and
theory about planned events. It focuses on event planning and management, outcomes, the experience
of events and the meanings attached to them, the dynamic processes shaping events and why people
attend them. This title draws from a large number of foundation disciplines and closely related
professional fields, to foster interdisciplinary theory focused on planned events. It brings together
important discourses on events including event management, event tourism, and the study of events
within various disciplines that are able to shed light on the roles, importance and impacts of events in
society and culture. New to this edition: New sections on social and intangible influences, consumer
psychology and legal environment, planning and policy framework to reflect recent developments in
the field Extended coverage of philosophy and research methods and how they can best be used in
event studies; social media as a marketing tool; and the class and cultural influences of events New
and additional case studies throughout the book from a wide range of international events Companion
website to include PowerPoint slides and updated Instructor’s Manual including suggested lecture
outlines and sequence, quizzes per chapter and essay questions.
ISCONTOUR 2018 Tourism Research Perspectives Nov 02 2020 The International Student
Conference in Tourism Research (ISCONTOUR) offers students a unique platform to present their
research and establish a mutual knowledge transfer forum for attendees from academia, industry,
government and other organisations. The annual conference, which is jointly organized by the IMC
University of Applied Sciences Krems and the Salzburg University of Applied Sciences, takes place
alternatively at the locations Salzburg and Krems. The conference research chairs are Prof. (FH) Mag.
Christian Maurer (University of Applied Sciences Krems) and Prof. (FH) Dr. Barbara Neuhofer
(Salzburg University of Applied Sciences). The target audience include international bachelor, master
and PhD students, graduates, lecturers and professors from the field of tourism and leisure
management as well as businesses and anyone interested in cutting-edge research of the conference
topic areas. The conference topics include marketing and management, tourism product development
and sustainability, information and communication technologies, finance and budgeting, and human
resource management.
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